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Techniques of painting and sculpture, and skills acquired for representation, were
rarely employed as ends in themselves. Most large-scale works of art were created for
a purpose, whether religious, social, political or, exceptionally, to express an artist's
inner vision. And few objects were made by human beings without some regard for
qualities that appeal to the mind as well as the senses. An almost universal demand for
symmetry, patterning and color combinations can be felt in the simplest household
articles dating from the earliest times. They answer two basic human urges: to impose
order on nature and natural forms, and to assert individuality by marking the
differences between one human being or group and another. Objects are made and
decorated in accordance with preferences for certain forms and colors developed
within a social group as part of its traditional way of life. Shields are a case in point.
They are found in nearly all cultures throughout human history. Yet despite their
simple unitary purpose, they differ far more widely in shape (round, ovoid, hexagonal,
etc.) than can be explained by function or medium - modes of combat or types of
material available. A particular shape of shield could, for instance, be a distinguishing
mark for a group or tribe or clan. Color was often similarly used and so were
figurative designs such as the coats of arms of European heraldry, especially to
indicate the bearer's rank. But they often had an additional, magically protective
purpose. Thus a shield shown in a sixth-century AD mosaic at Ravenna ( FiJ547 >
F K ) bears a Christian symbol.

(Hugh Honour & John Fleming, 4 World History of Art, London: Lawrence King,
2009, pp. 14-15.) 40%
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1. The production of about half a dozen films about the biutsez (4H ) in Hong
Kong cinema may be understood as the souvenirs of a past, hence the “essences”
of Hong Kong culture became a prime focus of representation through their
contrast with those of China, represented by the biutse. But the films did more
than nostalgically evoke unique Hong Kong cultural elements, for they also

projected possible future narratives beyond 1997.

(Shih Shu-mei, Visuality and Identity: Sinophone Articulations across the Pacific,



University of California Press, 2007, p. 108.) 20%

. A consumer culture is a commodity culture---that is, a culture in which
commodities are central to cultural meaning. Commodities are defined as things
that are bought and sold in a social system of exchange. The concept of
commodity culture is intricately allied with the idea that we construct our
identities, at least in part, through the consumer products that inhabit our lives.
This is what media theorist Stuart Ewen has called the “commodity self,” the idea
that ourselves, indeed our subjectivities, are mediated and constructed in part

through our consumption and use of commodities.

(Marita Sturken and Lisa Cartwright, Practices of Looking: An Introduction to
Visual Culture, New York: Oxford University Press, 2009, p. 279.) 20%

=~ Rl SR DABCCRIER I RIS AR R AR A B -

"Rt B ERREAEERA T R ERRE SR AR A o FroRe

AR BEEAAYBRE - EOREE B SOR R R B A SRR ~ o7

J& ~ e TORER A ESCA G (A BV ER RN Z EI

L“&'J Y - ERER TR A EARE LV EHY ~ B8y - DLk
SLERE - WS E OB AT

(Robert Stam & > BR{F(E - F4hpesd - (BFHEmFH) (510 2
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